
Ypartnership/Harrison Group 2010 Portrait of American TravelersSM

This national survey of adults who are 
active travelers and reside in households 
with an annual income of more than 
$50,000 provides an in-depth examination 
of the impact of the current economic 
environment, prevailing social values and 
emerging media habits on the travel behavior 
of Americans. Unlike most surveys in the 
travel category that simply chronicle the 
characteristics of previous travel behavior, 
the new Portrait	
�    of	
�    American	
�    Travelers

SM 
reveals the underlying motivations that 
influence travel behavior with a particular 
emphasis on how consumers now plan, 
purchase and share information about  
their travel experiences.

THE SURVEY REVEALS ANSWERS TO 
STRATEGIC QUESTIONS SUCH AS:

 How are travelers inspired to take a  
particular trip?

 What is the current state of travel as 
America emerges from one of the  
most-challenging recessions in its history?

 What personal and environmental factors 
influence Americans’ attitudes and 
behaviors toward leisure time and travel?

 What are Americans’ leisure travel 
intentions for the year ahead?

 What are Americans doing di!erently with 
respect to travel this year?

 How do Americans’ attitudes, preferences 
and intentions vary by lifestyle, social 
values, demography, media habits and 
travel behavior?

 What are the most e!ective ways in which 
to segment today’s travel market and how?

 What distinguishes the travel behavior of 
a"uent travelers today?

A B O U T  T H E  P O R T R A I T  
O F  A M E R I C A N  T R A V E L E R S

The Ypartnership/Harrison	
�    Group	
�    2010	
�    
Portrait	
�    of	
�    American	
�    Travelers is a national 
survey of more than 2,500 U.S. adults whose 
annual household income exceeds $50,000 
and who have taken at least one overnight 
trip of 75 miles or more from home for 
either business or leisure purposes during the 
previous 12 months.  

SURVEY SPECIFICATIONS ARE 
SUMMARIZED BELOW:

 Interviews were conducted during the first 
calendar quarter of 2010; 

I N T R O D U C I N G  T H E  M O S T  C O M P R E H E N S I V E  A N D  I N S I G H T F U L  

S U R V E Y  O F  T H E  T R AV E L  H A B I T S ,  P R E F E R E N C E S  A N D  I N T E N T I O N S  O F  A M E R I C A N S




