Mobile network operator performance (by number of measures best in
class)

I el
NG o))

14

ol
N W
w

12

Il
o

10

No. of measures best in class

O FRP, N WMOUIOoO N O
w
(&)
N
N
w D
I\)'k
l\). (&)] (o]
&)
N
(&)]

a a a a a a a a A
© \v) v, v, v, \%J A% A \¥J A U
" " ch\ N Qca\ Qo)\ N N N N N N N N
e 3 > 5 ® SN 5 R .
3 N & Q N N & Q o @ Q <
N ) N Ne N O N \g N S N Q S 2
N © & % © & ® ) © & R 3 P
@ q,\o ‘bQ R ,040 "o\o ,\Q K ,2}40 Q\o N\ ,{],\ ,{b\ @6‘
> > N
@rb K\ @ @ K\ @ $ $ ) KXY @ A
N N >
-( @'Z} $® @‘b > \$® &’b \g’b @ @40
) % i —3 e— )2 Orange ==—T-Mobile ==—\/0dafone
% <
o BY ,] Chart produced on 12 measures of quality, 3 measures of Value for money/cost, and overall

satisfaction. Note that ease of topping up removed and cost of using abroad removed.
Note that value for money attributes were added in wave 5 (July 09) (not asked in previous waves)
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Understanding the mobile broadband market



